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The Basics to Get Started

What Social Media Isn’t
Sorry to break it to you but here’s a few things that social media was never, ever designed
for:
1. Free marketing
Do you really thing Mark Zuckerberg became a billionaire by giving away free advertising?
Social media is a branding tool – not a marketing tool. It’s designed to give the public a
taste of your business, get to know you a little bit, and let them know how to find out more
information – if they want to!
2. One-way conversations
Social media is a two+ mostly public conversation. The user has the power to click away, so
why would they ever watch or read advertising they were not interested in?
3. Soap-box speeches
Again, it’s a conversation, not a pulpit.
4. Non-judgmental comments
Tweet an unpopular, misleading, or misguided message and prepare the face the wrath
of…everyone on the planet.
5. Easy money
Actually, using social media is very easy. It’s just not easy for businesses. This cheat sheet
will help you figure out how you want to use social media, and help you avoid the biggest
blunders.

Your Social Media Goals
1. Build your brand’s image
2. Talk directly to your tribe
3. Allow your tribe’s members to find out more information when they’re ready

Don’t Be the Annoying “Friend”
From Yahoo Small Business Advisor:
The Most Annoying Personalities on Social Media:
#7 The Hard Selling “Friend”
Understand that sometimes it is difficult to reject a friend; but if the friend has the
intention of profiting from you, then he or she cannot be a true friend. This is
because a true friends will never hard sell anything to one another; so, just ignore
these hard selling people online.
If you’ve spent any time on social media, you’ve seen these types of “friends”. You’ve
probably been annoyed by these “friends”. So be extremely careful of what you send into
the social media stratosphere. Or your friends will curse you, or better yet, ignore
everything you write.
In a nutshell, don’t be that friend.
Remember social media is a networking tool. Ever been to a networking event and met
someone that only talked about their business? They went on and on about
their amazing product. And you either nodded politely or you made an excuse to walk
away.
Don’t be that guy either.

Be Effective, Not Annoying
Social media can be a great branding tool when done effectively. And effectively means
adding value to your followers online experience.
Not make them roll their eyes at yet another post about your miracle product.
If you try to hard sell every time you post, people will never pay attention. Think about what
you do when you’re wasting time on Facebook or Twitter. You skim over most of the ads.
But you’ll read or share something that you believe is valuable information.

Add Value to Their Experience
So what constitutes value? Useful tips, insightful posts, testimonials, community events, or
credible information. And then throw in something about your business. At least eighty
percent of your social media updates should have value information that will help your
audience.
And value is not information from your sales page.
If you want to build up your likes or followers, be likable. No one wants to listen to your
sales pitch. You will build brand credibility when you add value, instead of sending out
continuous sales info.

Dealing with Controversial Issues
Jenny Lawson, a.k.a., the Bloggess posted the following warning on a recent post:
“Skip this post if you aren’t for gay rights. No judgement. Just come back tomorrow,
okay?”
Then she shared the following video: Macklemore & Ryan Lewis - Same Love feat. Mary
Lambert (Official Video)
Publicly supporting a controversial topic can hurt your brand’s image. Because as a new
business owner, YOU are your brand. Whether you realize that or not.
As a business owner (and being a blogger and author certainly counts), publicly supporting
gay marriage could damage her reputation within certain circles - but she doesn’t
care. She’s completely willing to take a public stance on this issue.
Ever heard about corporate social responsibility?
Corporate social responsibility (CSR) is when corporations concoct a strategy that supports
certain social causes. Sometimes it’s because they truly believe in the causes, and
sometimes they are trying to improve their public image. Regardless of the reason, many
corporations support social causes.
So what’s the lesson here? If corporations can choose to support important social issues,
why can’t smaller businesses?
The answer is, of course, you can. You just have to do it responsibly.

Disrespectful & Irresponsible Example: Election Fever
You want to be a successful business owner. And you’re trying to build your business and
brand image on delivering outstanding service. You pride yourself in your ability to go
above and beyond. Things are going well…until election fever takes over.
You know what I’m talking about.
It’s absolutely everywhere during an election year and you can’t escape it. It’s on the news,
every other commercial and it’s the topic of conversation everywhere you go. And you have

some very strong opinions that you don’t mind sharing with your friends, family, and every
single person that will listen to you on Facebook.
And here’s the big problem. No matter what your views are, if you start spouting political
opinions you can effectively decrease your target market by at least 50%.
Here’s a few statements posted on Facebook concerning the U.S. 2012 Presidential
election:
“You people can’t see what’s right in front of you!”
“I’m so glad I’m not a Democrat”
“I’ll move to Canada if Mitt Romney gets elected”
Tensions can run extremely high during an election. Think long and hard before you decide
to publically criticize anyone.
For example, let’s say that you had a choice between two electricians: one democrat and
one republican. Regardless of their business reputation, you might reject the one who
didn’t share your political viewpoints.
Especially if they were openly hostile to your party on Facebook.
Perhaps you would rather do business with people who have the same political views as
you. But can you afford to lose clients over this? You certainly have the right to express
yourself (within the confines of the law). However, you need to be very careful about who
you could be offending.
Because they could be a potential client - or they would have until you offended them.
Most consumers will respect your political views as long as you’re not making disrespectful
public statements. And that includes sharing harsh political posts or articles – every social
media choice you make could potentially offend someone.
That does not mean you can’t support your preferred political party or candidate. It just
means you should do it responsibly and respectfully. And sometimes that means keeping
quiet.

Carefully Choose Your CSR Issues
There will always be controversial issues, so don’t make huge public statements unless it’s
an issue you truly believe in.
Don’t take on every cause, but choose a few you are really passionate about. Be prepared
to lose a few clients or customers because some people just won’t do business with “one of
those people”. It’s just the way the world is, so don’t let that bother you too much.
Choose your CSR issue, share interesting and valuable information about the causes you
care about, and tweet responsibly.

Social Responsibility Rules for Social Media
1. Think before you post
Only share what you truly believe in.
2. Don’t engage in public debates
Don’t get into shouting matches on any social
media platform. You will never win against some
people, so don’t try.
3. Be prepared for backlash
Not everyone will support the same things you do. Be prepared for hostile responses,
especially if you share controversial political or religious posts.
4. Don’t jump on every bandwagon
The media circus has a new focus every week. Don’t join them.
5. Be professional
Don’t forget that your professional image is at stake. Think about other’s who have not
acted like professionals. Find a way to be professional in every statement you put
online. And live by that code.
6. Be respectful
Never name-call, insult, or be disrespectful in any of your communications. If you want
people to respect your views, respect theirs.
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Steps to Take Today

Your Anti-Sales Social Media
Action Plan
1. Choose a few social media sites to start with (don’t try to use them
all)
Just base this on your personal social media preferences. Two or three are fine. If you have
no idea where to start, try Twitter or Facebook.

2. Create a business page on each platform you want to use
Let’s go back to our original goals:
1. Build your brand’s image
2. Talk directly to your tribe
3. Allow your tribe’s members to find out more information when they’re ready
You need to have a place where you can share business information and where consumers
can find out more information. Don’t do this from your personal page.

3. Start connecting – not selling
It’s not about selling, it’s about making a connection or sparking an interest.
Share something valuable. Maybe it’s a link to a local community event, or maybe it’s an
interesting article. You can post pictures of someone using your product or an impressive
picture of a job you’ve done. Social media isn’t for any hard selling. Think soft sell and never
be pushy.
And stick to the rules!

4. Be helpful
Someone says their having computer problems – hook them up with a local computer
repair service. Someone complains of a sore throat – recommend a tea your grandmother
swears by. Share hacks or tricks, stuff that could really help someone.
Make a recommendation or an introduction. Just like networking in real life, you’ll grow
your brands image when you offer to help.

5. Be patient
You’re building a brand image and opening communications with your tribe. It’s not direct
sales. So don’t expect direct sales results.

6. Measure your results
Some businesses work their butts off to gain new followers, but it never translates into
actual sales.
At what point do you give up or try another strategy?
You’re not getting any engagement if no one “likes” or shares your posts. If no one is
connecting with what you’re throwing out there, it’s time to try something else. That may be
a different social media platform or try a different tone.
The bottom line is don’t waste your valuable time on something that isn’t working for you.
Try something, measure the results, change directions if necessary, and move forward.

