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LEARN
The Basics to Get Started

When you’re building your business’ presence online, there are number of things you need
to do in order to be successful.
In this guide, I’m going to talk about two of the biggest factors in online marketing that can
make or break your business.
By understanding how to use Small Business Search Engine Optimization and Keyword

Research to your advantage, you will drastically improve your traffic and customer
engagement.

What Is SEO?
SEO stands for Search Engine Optimization. There are a number of SEO tricks that will help
you optimize your website and your marketing online in a way that makes it more
appealing to search engines (it’s also known as making your website more SEO friendly).
SEO isn’t the be-all, end-all of any website, but it is extremely important. No matter what
business you’re in, it’s likely that your customers will do a “Google search” when they’re
looking for help from a business in your industry.
If your website is SEO friendly, you are more likely to be the number one choice in search
engine results, and more customers will end up visiting your site.
In reality, over 40% of people who do a search on a search engine like Google will visit the
first website that appears in the search results, so that’s exactly where you want to be.

How Does SEO Work?
The common SEO analytics that you need to keep an eye on are always changing, so it’s
important to stay on top of the most recent trends in SEO.
However, the goals of SEO always remain the same; you want to write great content that is
relevant to your customers, and have other authoritative websites link to your site.
Writing great content for the web can be tricky, especially if you’ve been trained in the
traditional style of writing, a style that is more often used when writing books or magazine
articles. Structuring each page so it targets one specific keyword is essential when writing
high-quality, SEO optimized content.

After your content is properly optimized, the next step is to start doing what’s known as offpage SEO. This type of search engine optimization involves marketing online by utilizing
other websites, forums, and blogs to get links back to your website.
One of the ways that major search engines like Google and Bing are able to determine a
website’s authority and industry is by seeing how many other websites linked to that site.
Think of a website linking to yours as a “vote” in the eyes of search engines.
Both Google and Bing have spent many millions of dollars building algorithms to help them
distinguish underhanded SEO tricks from legitimate links, so don’t think that you can fool
them with ‘black-hat’ strategies like buying 5000 links for $5 on Fiverr.
It’s just not a good idea.

If you want to determine whether your SEO efforts are working, it’s important to know
which SEO metrics to focus on.
The most common analysis tools will constantly track the search terms that you are trying
to rank for (Google Analytics and Google Webmaster Tools are my personal favorites).
By tracking the keywords your business website targets over time, you’ll see if your SEO
efforts are paying off based on whether you go up or down in the search engine rankings.
Remember, most of the other websites in your niche/industry are also trying to rank for
those keywords, so you have to go above and beyond whatever it is they’re doing if you
want to stay ahead.

Ultimately, by being smart about your promotion efforts, more visitors will flock to you.
Tracking the number of visitors that you get on a weekly or monthly basis will help you
determine if your SEO marketing efforts are effective.

Some Small Business SEO Tricks:


Make sure that each webpage on your site is focused on one to two keywords, and
that the content either answers a question, provides information, or advertises a
product or service that you offer. Always provide value to the reader.



If you’re using WordPress (And I hope you are), there are a number of plug-ins that
you can use to further optimize your website using the latest on-page search engine
optimization techniques. Like WordPress SEO Plugin and Google XML Sitemaps.



When building links to your site, make sure you do so in a transparent manner.
Google and Bing will penalize you for underhanded behavior. That can result in a
massive lost in sales and credibility. Like I said earlier, it’s just not worth it.



One way to get links from authority sites is to offer to write an article for them.
Called ‘guest posting’, this type of arrangement is a great way to increase your
exposure. If the quality of your content is high, the websites’ readers will want to
learn more from you and visit your website. (But don’t do this too often. Guest
posting can hurt you in the long run if you’re just doing it for links.)



Is your website slow to load? All major search engines take webpage speed into
account when structuring their rankings. Hiring a programmer (odesk.com) to
optimize your website is a great way to improve customer experience and
increasing your business website rankings. You can also speed your small business
website up drastically by using MaxCDN. Here is their coupon code for a maximum
discount. (Yes – I’ve got your back.)

If you follow these simple SEO tricks, the end result will be a website that you’ll be proud to
call yours. If you’re having trouble figuring out what to write about, or you want to know
what people are searching for in your chosen niche, you need to focus on keyword
research.

What Is Keyword Research?
When you’re building a website for your business, keyword research is the one thing that
you should prioritize. Keyword research will let you compare the number of search queries
for terms related to your industry.
For example, if you’re trying to build a website around surfing, it would be helpful to know
whether more people search for places to buy a surfboard or if they are searching for
information on how to surf. This will let you structure your content accordingly.
On top of using keyword research to understand the popularity of your chosen niche, it can
also help you figure what to write about. If you look at the most popular keywords in any
given niche, you will get a good idea of what type of information people are looking for.
If you were to write an article that was focused on every popular keyword in your niche, it’s
likely that you would quickly become an authority in your industry.

How Do You Do Keyword Research?
In reality, the answer is simple. There are a number of tools that will show you how many
people are searching for a specific term every month.
Google offers a free keyword research tool as part of their AdWords package called the
Keyword Planner Tool, but you can also find this information from external paid tools like
SEMRush or Long Tail Pro.
Here is a quick look on how to use the Keyword Planner Tool with the JM Internet Group:
For example:
If you are running a landscaping business, you might know that people need different types
of landscaping help, but you’re not sure what people are really looking for when they
search for landscapers online.
Taking a quick look at Google’s Keyword Planner, you might find that ‘lawn mowing

services’ is a far more popular search term than something like ‘landscaping help’.
This type of keyword research also extends into SEO as well. If you wanted to utilize
keyword research in SEO, you would build links back to your site using the keyword ‘lawn
mowing services’ as the link text.
This would be a much more ‘valuable’ link from a SEO perspective.

Some Keyword Research Tips:


Before starting your keyword research, make sure that you have a list of all of the
search terms that you think people are using to find websites like yours. This will
give you a good starting list of keywords to prioritize.



Many keyword research tools will also give you similar keywords that you might be
able to rank for. This feature might give you some good ideas when it comes to new
content, or might even steer you towards new product or service offerings for your
business.



Many of these keyword research tools will return hundreds of keywords in a single
search. In order to save time, make sure to only focus on keywords that have the
highest amount of search volume and that you can actually rank for. You can always
go back to focus on the other ones later.



When using any of these tools, you want to make sure that you are searching
for exact match keywords. That means that the tool will only show you the search
volume of people who typed in that exact keyword. Broad match search volume is
unreliable and should not be used.



Remember, keyword research is only one part of the equation. Even if you are a
keyword research pro, you still need a good looking site and high-quality content to
have a hope of ranking high up on the first page in search results.

Getting your business online will take time, but spending some of that time learning about
keyword research and SEO will drastically improve the speed at which you see results.
By focusing on using keyword research to structure your content and decide what search
terms you want to rank for, and then using SEO techniques to actually rank your business
website in search engine, you will take a big leap forward in building your business online.

HELP
Time-Saving Resources

Keyword research:


Keyword Planner Tool



SEMRush



Long Tail Pro

Website Platform Info:


Weebly: How to Optimize Your Site for Search Engines (SEO)



Wix: 12 SEO Boosts for your Wix Website



Jimdo: Search Engine Optimization



Selz: How to make your store SEO friendly with meta descriptions



Wordpress: Search Engines

START
Steps to Take Today

3 Action Steps to Take Today
1. Try some basic keyword research
How would someone find you on the Internet? What are the phrases they would use?

2. Learn more about your websites SEO options
Whether you use Wix or Wordpress, there are SEO options you should know about. Do a
little research and learn how your website’s platform supports SEO efforts.

3. Make a plan
Maybe you need to change your meta tags or maybe you need to add your keyword
phrases to your homepage. Sometimes it can seem overwhelming, so that’s why it’s good
to have a plan of action.
Make a list of the all the SEO tricks for your specific website’s platform. For example, Wix
has 12 SEO Boosts for your Wix Website. Start checking them off your list today.

The amount of good luck coming your way depends on your willingness to act.
-Barbara Sher

