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The Basics to Get Started

Creating the Perfect Logo for Your
New Business
“A logo does not sell (directly), it identifies”
-Paul Rand

Imagine the famous Golden Arches of the
McDonald’s logo in purple instead of their
signature yellow. What if the iconic CocaCola logo were suddenly green instead of
red?
Could you imagine the Google logo in black?
A logo is more than just a brand name; a
logo is a way of encapsulating the essence
of the brand.
Logos have a way of evoking emotions, and those emotions can produce a strong sense of
connection and brand loyalty in the consumer.
Have you ever noticed the calm and peaceful feeling you get if you walk into a room
painted green?
Or how yellow can make you a little hyper? (I literally don’t wear yellow shirts because of
this.)
Color plays a massive role in how a logo is received by consumers, so choosing the right
color is as important as the logo design itself. Different colors are linked with different
emotions.

Your Logo Isn’t Your Brand
One major misconception in branding is your logo is the exact same thing as your brand it’s not. Your logo is a tangible representation of your brand. But your brand is an
intangible perception of your business (or you).
Branding is not like marketing or advertising. Branding is something you are doing even if
you don’t know it. Branding is not your logo, business card, or website.
But you want your logo to project whatever brand image you are trying to project.
Your business’ logo is a representation of your brand image and may be your customers
first perception of your business.

Keys to the Perfect Logo
If you’re deciding on a new logo for your business or looking to update an existing one, it’s
important to keep a few things in mind.

Simplicity
An incredible logo is simple and easy to identify. Most logos use simple shapes and twothree main colors. A lot of beginners want to go out and add a ton of effects and colors to
make a logo extravagant, but this is not a good branding strategy. An incredible logo is a
simple, yet effective image.

Memorable/Recognizable
The point of any logo should be so that people are able to easily recognize your brand. If
you show someone the logo for McDonalds they will almost always know what it is. Their
design is unique, but also startlingly simple. This lays the foundation for great logo design:
create something unique but simple and people will remember that.

Matching Your Brand
Your logo needs to match the perception of your brand. Of course that means you have to
understand what you want potential customers to see when they look at your logo. Here’s
a few emotions you may want to consider:


Elegant



Professional



Whimsical



Fun



Exciting



Strong



Unique



Intelligent



Kid-friendly



Trustworthy



Loving



Calm



Peaceful



Healing



Energetic



Loving

Creating a Balanced Logo
Finding the perfect balance between each of these characteristics is not easy. It will likely
take a few rounds of trial and error to identify the most powerful image for your brand. If
you’re not a designer then it may be wise to hire one, but that doesn’t mean you shouldn’t
be informed about the decision you’re making.

When evaluating the logo ask yourself, is this a simple, elegant design? Would I be able to
easily recognize this logo? Does it have an aesthetic appeal to it that complements my
niche? Keep these characteristics in mind when deciding on a logo and you’ll end up with a
powerful representation of your brand.

How to Choose the Best Colors
When selecting a color for your brand, begin to think about what color represents your
brand’s personality.
Is your company fun, fresh, and edgy? Consider using yellows or oranges in your logo.
Next, think about what color suits the characteristics of your products or services. Using
yellow – a color associated with happiness, sunshine, and energy – would not be best
suited to a funeral home logo. Finally, think about what colors your competitors are using.
What vibe are they portraying?
It’s important for your business to stand out. Choosing a color that is the opposite of your
main competitor can help customers differentiate between you.
As you choose your logo color, or colors, don’t forget to think about the functional impact
color has on issues like readability, eyestrain, the ability to attract attention, and visibility at
night.
For instance, an all yellow logo may be hard for your customers to see if you offer products
or services to older folks.
A fantastic logo is worthless if your potential customers can’t comfortably read it or if it
blends in to the background. Above all, remember that simplicity is your greatest asset as
you design your logo.

Common Associations in Western Culture
Red: passion, anger, vigor, love, danger
Yellow: knowledge, energy, joy, intellect, youth
Green: fertility, wealth, healing, success, growth
White: purity, healing, perfection, clean, virtue
Blue: knowledge, trust, tranquility, calm, peace, cool
Black: fear, secrecy, formal, luxury
Purple: royalty, wisdom, spirituality, imagination
Orange: creativity, invigoration, unique, stimulation
Gray: balance, sophistication, neutrality, uncommitted

Choosing a Logo Shape
Color is crucial in designing an awesome logo, but so is shape.
If the shape is too complicated, consumers may not understand the concept or understand
the message. It can’t be too small, or hard to read. The overall shape, even if it’s just a
circle, must be balanced and aesthetically pleasing.
Similar to color, shapes also have underlining messages:
Circle:
Using a circle in a logo can suggest community, friendship, love, relationships and
unity.

Squares & Triangles:
Squares and triangles suggest stability and balance.

Lines:
Straight lines suggest strength, professionalism, and efficiency.

Vertical lines are associated with masculinity, strength, and aggression.

Horizontal lines suggest community, tranquility, and calm.

Choosing the Perfect Font
Like shapes and colors, choosing the perfect font is also important. They all project an
image – fun, professional, classy, whimsical, etc.
Here’s a few tips to keep in mind when choosing the perfect font for your new logo:
1. Avoid the ordinary. Although you need to be able to use your logo and chosen font in a
wide variety of locations, don’t choose a standard font. You want your logo to stand out,
not look like generic clipart.
2. Don’t try to be trendy. Try to be timeless, not fall victim to any trend.
3. Simple and strong is better than frilly. Swirly lettering can be two delicate to
reproduce at smaller sizes, and you need your logo to translate regardless of size.
4. Choose one that is easy to read. The letters can’t be bunched together or too far apart.
Any good designer will ensure that anyone can read it on any type of media.

To start your search, check out a site like 1001 Free Fonts. It has a wide variety of categories
to choose from:

What Logo’s Do You Need?
Depending on your business needs, you may need different logos to fit all your business
needs. For example, you’ll need a square logo to use as your Facebook or Twitter profile
picture, and you may need a rectangular logo for your website.
Here’s a few places you may need different sized and shape logos:


Business cards



Your website



Social media profiles



Social media backgrounds



Branded clothing (hats, t-shirts, jackets, etc.)

For example, here’s a few examples of the main Sam Adams logo:

And here’s their Twitter page:
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Time-Saving Resources

Where to Get Your Perfect
Business Logo
Now that you’ve got a good idea of what color and style your logo should look like, you
need to find a designer that can make it happen.
Here are two great options for you to choose from.
1. 99designs: 99designs is the world’s leading design contest
marketplace, powered by a massive community of designers and
business owners. Basically that means you get a ton of designers
from around the world to create your logo – and you choose the
best one for a single flat fee.
This is a great option if you’re really picky and are looking for something specific. All you
have to do is plug in the following information and watch the designs start coming in.
(100% money back guarantee. You get a design you love or your money back.)
2. Fiverr: Fiverr is another great option if you can find the right designer and are able to
communicate with them well enough. All you have to do is choose a designer from the
listed ‘gigs’ that are offered on the website and make a purchase.
From there, you give the designer your information and what kind of logo you’re looking
for. If you have an example logo, send it over as well. Although Fiverr is much cheaper than
99designs, you may have to give it 3-4 times before you find the right logo for your
business (even if they’re got a nice portfolio).
So if you’re looking for a professional, yet extremely affordable logo for $5, go with Fiverr. If
you want a hands off solution and a ton of options that will be higher quality, go
with 99designs.
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Steps to Take Today

5 Action Steps to Take Today
1. Write down what image you want your logo to project?


Professional, fun, cutting edge, etc.



As a trusted friend to brainstorm with you if you get stuck

2. Choose a few colors that best projects that image


Try one color or a color combination



See what those colors look like online and in person (it’s not always the same)

3. Choose a shape that best projects that image


Choose one that will fit into any media you need (clothing, website, social media,
etc.)

4. Choose a few different fonts


Look at the different font categories at 1001 Free Fonts for inspiration

5. Start talking with a designer


There are designers for every budget (just ask for recommendation)



Don’t forget to ask your local graphic designers. Many work on an hourly rate and
have reasonable rates.

